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ENGLISH VERSION

Instructions : (1) There are Total Four Questions.

(2) Marks each Questions is shown on rightside.

Explain the impact of Cultural, political and legal

environment on international marketing decision.
OR

Explain the importance and scope of international

marketing.

Write notes about label packaging and branding.
OR
Explain the objectives of international pricing and

explain the factors affecting product prices.

State the international distribution channels and explain
their roles and functions.

OR
What i1s International Logistics ? Explain its

components and functions of each and discuss the importance
of international Logistics Management.

Explain promotion planning with reference to
International Marketing.

(A) Direct Post Mail Services
(B) Exhibitions.
OR

State tools of Intranational Marketing Promotion.
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